


SHOULD YOU BE USING SOCIAL MEDIA? 

•78% of companies now say they have dedicated social media teams, up from 67% in 2012



SHOULD YOU BE USING SOCIAL MEDIA? 

•The real estate industry is second overall in terms of inbound engagement relative to audience size



FACEBOOK STATS

•1.393 BILLION MONTHLY ACTIVE USERS

•72% OF ONLINE ADULTS USE FACEBOOK AT LEAST ONCE A MONTH

•HIGHEST TRAFFIC OCCURS MID-WEEK BETWEEN 1-3

•USERS SPEND AN AVERAGE TIME OF 21 MIN. PER DAY ON FACEBOOK

•31% OF ALL US SENIOR CITIZENS USE FACEBOOK



YOUR FACEBOOK PAGE – QUICK TIPS
• POST ALL OF YOUR LISTINGS

• POST ALL OF YOUR OPEN HOUSES AND BROKERS OPENS

• LIKE THE GMR FACEBOOK PAGE AND RE-POST OUR POSTS!

• JOIN THE GMR AGENT ONLY GROUP

• POST RELEVANT ARTICLES ON REAL ESTATE

• POST AT MINIMUM 2-3 TIMES PER WEEK. 

•DO NOT POST MORE THAN ONCE A DAY.

•80 PERCENT OF YOUR POST SHOULD INCLUDE PICTURES





TWITTER STATS

•284 MILLION MONTHLY ACTIVE USERS

•29% OF MILLENNIALS USE TWITTER (AGE 15-34)

•52.7 AMERICANS USE TWITTER

•23% OF US ADULTS USE TWITTER

•NOON-6PM TWEETS GET THE BEST CLICK THROUGH RATES



YOUR TWITTER PAGE – QUICK TIPS
• TWEET ALL OF YOUR LISTINGS

• INCLUDE PICTURES & LINK

• TWEET ALL OF YOUR OPEN HOUSES AND BROKERS OPENS

• INCLUDE PICTURES & LINK

• TWEET RELEVANT ARTICLES ON REAL ESTATE

• TWEET EVERY DAY! 

• YOU CAN TWEET MULTIPLE TIMES PER DAY.

• HALF OF YOUR TWEETS SHOULD INCLUDE PICTURES

• USE HASHTAGS (#)





INSTAGRAM STATS
•75 MILLION INSTAGRAM USERS (60.3 MILLION ARE IN THE US)

•20% OF US ONLINE FEMALES HAVE INSTAGRAM

•15% OF US ONLINE MALES HAVE INSTAGRAM

•26% OF ONLINE US ADULTS USE INSTAGRAM

•49% OF US INSTAGRAM USERS USE IT DAILY

*FACEBOOK PAID 715 MILLION FOR INSTAGRAM



YOUR INSTAGRAM– QUICK TIPS
•TAKE PICTURES OF YOUR LISTINGS AND POST THEM

•POST  TIMES AND ADDRESS YOUR OPEN HOUSES WITH A PICTURE OF 

THE HOUSE

•POST CAN BE 1 A WEEK TO EVERY DAY

•USE HASHTAGS (#)

•100 PERCENT OF POST SHOULD INCLUDE A UNIQUE PICTURE





LINKEDIN STATS

•347 MILLION USERS (107 MILLION IN THE US)

•11X MORE LIKELY TO BE VIEWED IF YOU INCLUDE A PIC

•90% OF LINKEDIN USERS MAKE HOUSEHOLD DECISIONS

•28% OF ONLINE US ADULTS USE LINKEDIN



YOUR LINKEDIN– QUICK TIPS
•MAKE SURE TO HAVE A PROFESSIONAL PICTURE

•CONNECT WITH OTHER GMR AGENTS

• POST RELEVANT REAL ESTATE ARTICLES

• POST ONCE WEEK OR LESS. NO MORE!

• ENDORSE OTHER GMR AGENTS YOU HAVE WORKED WITH AND ASK FOR 

ENDORSEMENTS

• ASK YOUR CLIENTS TO ENDORSE YOU

•REMEMBER TO KEEP YOUR PROFILE UPDATED!!



SETTING UP 
YOUR AGENT

FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



SETTING UP YOUR AGENT FACEBOOK PAGE…



FACEBOOK GUIDELINES FOR AGENTS

•YOU MUST LIST YOUR NAME AND YOU REAL ESTATE COMPANY ON 

YOUR SOCIAL MEDIA PAGE!



FACEBOOK GUIDELINES FOR AGENTS

YOU MAY HOLD CONTESTS AS LONG AS YOU ARE COLLECTING ENTRIES 

• ASKING USERS TO POST ON YOUR PAGE OR COMMENT/LIKE A POST 

•HAVING USERS MESSAGE THE PAGE



FACEBOOK GUIDELINES FOR AGENTS
• IF YOU USE FACEBOOK TO COMMUNICATE OR ADMINISTER A PROMOTION YOU ARE 

RESPONSIBLE FOR THE LAWFUL OPERATION OF THAT PROMOTION, INCLUDING: 

A. THE OFFICIAL RULES; 

B. OFFER TERMS AND ELIGIBILITY REQUIREMENTS (EX: AGE AND RESIDENCY RESTRICTIONS); AND

C. COMPLIANCE WITH APPLICABLE RULES AND REGULATIONS GOVERNING THE PROMOTION AND 

ALL PRIZES OFFERED (EX: REGISTRATION AND OBTAINING NECESSARY REGULATORY APPROVALS)

• PROMOTIONS ON FACEBOOK MUST INCLUDE THE FOLLOWING:

A. A COMPLETE RELEASE OF FACEBOOK BY EACH ENTRANT OR PARTICIPANT.

B. ACKNOWLEDGEMENT THAT THE PROMOTION IS IN NO WAY SPONSORED, ENDORSED OR ADMINISTERED 

BY, OR ASSOCIATED WITH, FACEBOOK



SOCIAL MEDIA ADS



SOCIAL MEDIA ADS



THANK YOU!


